
Consumer Awareness 



7 Reasons Why The CAP is 

LIT!!! 



1. Website visits are up 4,600%! 



1. Website visits are up 4,600%! 

• Redesigned website + 

doctor locator 

 

• Request appt feature 

added 

 



2. HUGE Social Media Reach! 

• Average Monthly 

Facebook reach now 

20-25 million+ 

 

• CAP on Facebook, 

Instagram, Snapchat, 

Twitter, YouTube 

• @AAOortho 



3. Ads in over 3.5 million searches! 



4. New creative approach! 

 
Instagram before…. 

….After. 



5. BIG DATA! 

• Utilizing internet data 

to better reach 

consumers with CAP 

messaging 

 

• Retargeting efforts 



6. Multiple Campaign Approaches! 

Campaign example: 

 

“Non-Pros vs. Pros” 

Buzzfeed, Dec ‘17 

 

9 million+ Views 

 

https://www.facebook.com/1318800798260799/videos/2414766948664173/


Buzzfeed video 



6. Multiple Campaigns! 

Campaign example: 

 

“7 Myths About 

Orthodontic 

Treatment” 

NOHM ‘17 

 



7. SO MUCH MORE! 



What are members saying? 



CAP: Advocating For Patients & the 
Profession 



How can YOU help CAP? 



SHARE CAP posts on social media! 



Component Support: CAP Matching 
Grant Program 

Currently accepting 

applications through 

May 2018 

 

Materials at  

AAOinfo.org 



Thank you! 


